
INSIDE SCOOP COMMENTARY ENVIRONMENT

A NEW LEADER ON PICO PAGE 3  HARD FACTS ABOUT MEASURE R  PAGE 4  NEW SOLUTIONS FOR E-WASTE  PAGE 7

Since 2001: A news odyssey

Santa Monica Daily Press
Visit us online at smdp.com MONDAY, JANUARY 21, 2008 Volume 7  Issue 60

THE CALL US DREAMERS ISSUE

REMEMBER THE DREAM
SEE PAGE 5

TAXES
ALL FORMS, ALL TYPES, ALL STATES

AUDITS • BACK TAXES • BOOKKEEPING • SMALL BUSINESS

SAMUEL B. MOSES, CPA
(310) 395-9922
100 Wilshire Blvd., Suite 1800

Santa Monica 90401

platinum

331 Wilshire Blvd. Santa Monica   2 Hours Free Parking (Behind Store) 

Monday-Saturday 10am-6pm • 310.451.1349 • www.readersjewelers.com

Gary Limjap
(310) 586-0339

It’s all about you... The client

BY MELODY HANATANI I Daily Press Staff Writer 

MID-CITY Don’t underestimate the power of a photo
copy machine.

Literally.
When Amanda Schmidt, a project engineer at RMC

Water and Environment decided to “green” the engineer-
ing consulting firm’s office on Broadway, she was sur-
prised just how much electricity could be saved by
adding a few energy efficient bulbs and even altering the
power-save mode on a photo copier.

Schmidt changed the setting on the photo copier,
making it enter energy save mode after 15 minutes of
inactivity, instead of the previous setting of three hours.

The changes to the photo copier coupled with other
energy efficient additions to the office have resulted in
the savings of an average of $450 a month over the past
year, Schmidt said on Friday.

The Northern California-based company worked
with Sustainable Works’ Business Greening Program,
which sent a team of experts that helped identify energy
and cost savings opportunities in the Santa Monica office
on Broadway and 24th Street. Those changes helped
RMC’s Santa Monica office win the Sustainable Quality
Awards (SQA) in 2007.

“It’s helped reduce our energy consumption and given
us new ideas on how to further save energy,” Schmidt said.

Since its inception in 2001, Santa Monica-based
Sustainable Works, a non-profit organization, has helped
more than 100 businesses
“green” their operations, from
offices to restaurants to retail.
The free program runs for
about one year.

“It’s a marketing business
trend right now,” said Susy
Holyhead, the program’s
director. “Across the board,
businesses are seeing the eco-
nomic benefits, the employee
health benefits, the marketing
benefits and of course, the
environmental (benefits).”

In 2007 alone, 20 businesses
participated in the Business Greening Program, from
small coffee shops to  larger restaurants, altogether sav-
ing 50,000 kilowatts of energy, and diverting a total of
20,000 gallons of waste from landfills, Holyhead said.

“It results in economic savings and less toxins in the
water,” she said.

Being green can be easy on the wallet as well.
The Phelps Group, which won the SQA in 2006, saved

an average of $800 a month from retrofitting the office’s
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CULVER CITY Upward Bound House got
the green light earlier this week to move
forward with its project to convert a motel
here into an emergency shelter for home-
less families with minor children, a proj-
ect that is being partially funded by the
city of Santa Monica.

The City Council of Culver City on Jan.
15, voted 3-2 to uphold the Planning
Commission’s decision to approve the
Santa Monica-based agency’s plans to
purchase and convert the SunBay Motel

into emergency housing.
The new facility — the only one on the

Westside for families with children — will
be a vital resource for the growing num-
ber of families in crisis in the region, said
David Snow, executive director of Upward
Bound House.

“This is an important step in the right
direction,” Snow said. “Every night in Los
Angeles County, there are more than 10,000
homeless children, many living in condi-
tions unfit for human habitation.”

Upward Bound
gains approval

Program makes going green
a smart business proposition
Sustainable Works helps local
companies save on expenses
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GOOD FOR THE POCKETBOOK: Amanda Schmidt, project
engineer at RMC Water and Environment on Broadway, made a
slight change to the power-save mode on her company's copy
machine that resulted in big savings for the small business.
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Amanda Schmidt  

Project Engineer, RMC
Water and Environment
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ONWARD AND UPWARD: The SunBay Motel on Washington Boulevard in Culver City will be
turned into a facility named Upward Bound House to help local homeless families with children.
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light bulbs to compact fluorescents and by
installing timers and sensors throughout
the office.

The Aura Shop, a Main Street store that
specializes in products and services for
self-empowerment, is currently partici-
pating in the Business Greening Program.
As a result of retrofitting the bulbs in the
display window and showroom, shop
owner Kate Mitchell said she has seen a
savings of about $150 a month in her elec-

tricity bill.
“It’s a big expense for businesses to

have,” Mitchell said. “We need all the help
we can get.”

Seeing the changes in her electricity
bill was a pleasant surprise. Even though
she was told that there would be great sav-
ings as a result of the retrofitting, Mitchell
said she was still a bit skeptical.

“Until you see the bill, you’re not sure,”
she said.
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SMART: Miluska Propersi, a project engineer at RMC Water and Environment on Broadway, uses a
power-saving coffee machine that uses a thermos instead of the normal hot plate to save energy.




